
INTRODUCING



We look back on the success and accomplishments of 

our legacy of sustainable development with great pride, 

yet we recognize that we can go further, do even better, 

and make an even stronger impact. We launched our 

first formal sustainability plan in 2010, called Sustainability 

2015, which grew into our next commitment, Sustainability 

2020. The results of our sustainable efforts have led to 

significant tangible progress:

OUR SUSTAINABILITY 2020 RESULTS

* Intensity-based since 2009 Benchmark  |  † OSHA Total Incidence Rate since 2015 Benchmark 
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100% THIRD-PARTY CERTIFIED FIBRE

250+ THIRD-PARTY CERTIFIED PRODUCTS
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REDUCTION IN SCOPE 1  
GHG EMISSIONS*

REDUCTION IN OUR ENERGY  
CONSUMPTION*

REDUCTION IN OUR WATER  
CONSUMPTION*

IMPROVEMENT IN EMPLOYEE  
HEALTH & SAFETY†

LEGACY OF PROGRESS 
AND LEADERSHIP

ISO50001 ENERGY MANAGEMENT CERTIFICATION FROM  
THE BUREAU DE NORMALISATION DU QUEBEC

BIOMASS GASIFICATION SYSTEM IN CANADIAN PULP  
AND PAPER INDUSTRY

CANADIAN TISSUE MANUFACTURER TO EARN  
FSC® CERTIFICATION (2011)



Through Reimagine 2030, we are prioritizing the 

environment and our social impact to make everyday 

life more comfortable. Our mission will guide us to 

make the right decisions for our employees, consumers, 

customers and communities as we continue to grow 

and evolve over the next decade. 

We’re reimagining the future entirely and building  

our path to get there through Reimagine 2030.  

EMBARKING ON  
THE NEXT 10 YEARS  
OF OUR SUSTAINABLE  
DEVELOPMENT JOURNEY  

VISION

To be the most
trusted, best loved 
tissue company in

North America

MISSION

Making
everyday 
life more 
comfortable

 PILLAR: PRODUCTS EMPOWER
• FIBRE & FORESTS

• PACKAGING

• PRODUCT INNOVATION

OUR 2030 TARGETS

 PILLAR: PLANET POSITIVE
• CLIMATE CHANGE

• WATER

• WASTE

To utilize

100%
third-party
certified fibres

* Intensity-based from 2009 baseline
† Intensity-based from 2020 baseline

To reduce
Scopes 1 + 2 
GHG emissions by

25%*

To reduce water
consumption by

50%*

To reduce virgin
plastic packaging
in branded
products by

50%†

 PILLAR: EMPLOYEE IMPACT
• HEALTH & SAFETY

• DIVERSITY & CULTURE

• TRAINING & DEVELOPMENT

 PILLAR: COMMUNITY EMBRACE
• COMMUNITY INVESTMENT

• EMPLOYEE VOLUNTEERING

• COMMUNITY RELATIONS
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THROUGH RELENTLESS INNOVATION, WE ARE  

REIMAGINING A FUTURE THAT ENCOMPASSES AN 

EVEN MORE ENGAGED WORKFORCE, STRONGER 

COMMUNITIES AND RESILIENT ECOSYSTEMS. 


